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Hi!
My name is PAULO MARQUES

| am a Senior Digital & Graphic Designer
based in Barcelona, Spain.
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PAULO MARQUES

Master Degree in Communication Design
Fine Arts, Universidade Técnica de Lisboa, (1991-1997)

With over two decades of industry expertise, | am a
strategic designer who embraces creative challenges,
adept at translating complex business needs into
functional, captivating, and, above all, tailored design
concepts and unique user experiences.

paulomarques.pt
pmarques73@gmail.com
(+34) 722 386 244

Curriculum Vitae
paulomarques.pt/CV_PauloMarques.pdf

® 0P

Linkedin profile
https://www.linkedin.com/in/paulo-marques-4356067

SkKill set

Strategic Thinking

A deep understanding of business goals
and the ability to align design strategies with
overall organizational objectives.

User-Centered Design Advocacy

Strong user-centered design principles,
ensuring that user needs and experiences are

at the forefront of decision-making processes.

Cross-Platform Expertise

Extensive experience in designing for various
digital platforms, including web, mobile,

and emerging technologies, with a focus on
seamless cross-platform user experiences.

Well-versed in Design

Effective communication and presentation
skills, including the ability to articulate design
concepts, rationale, and value to clients and
stakeholders.

Prototyping and Animation

Advanced skills in prototyping and
incorporating animations to create dynamic
and engaging user interfaces.

Agile Methodologies

Professional Scrum Master (PSM1)
(ScrumManager® Certified)

Critical Thinking

The capacity to analyze and solve complex
design challenges, foresee potential issues,
and provide innovative solutions.

Design System Development

Expertise in creating and maintaining design
systems to ensure consistency and efficiency
across digital products and platforms.

Data-Driven Design

Proficiency in using data and analytics to
inform design decisions, optimize user
experiences, and achieve key performance
indicators.

Product Management

Strong project management skills, including
the ability to prioritize tasks, manage timelines,
and coordinate with cross-functional teams to
deliver high-quality designs on schedule.

Design Leadership

The ability to lead and inspire a design team,
providing guidance, mentorship, and fostering
a collaborative and creative work environment.

Languages

Portuguese (mother tongue), fluent English
and Spanish.


https://www.linkedin.com/in/paulo-marques-4356067/
https://www.paulomarques.pt/CV_PauloMarques.pdf
https://www.paulomarques.pt
mailto:pmarques73@gmail.com
https://www.paulomarques.pt/PauloMarques_CV.pdf

I've selected the following projects in this portfolio
showcase to offer a comprehensive glimpse into
my versatility as a designer.

These projects exemplify my approach to a wide
array of design challenges, spanning various
channels and mediums, both in the online and
offline realms.

They highlight my ability to guide the entire design
process, from ideation to delivery.

All of these projects were conducted remotely,
emphasizing my adaptability and effective
collaboration in a virtual work environment.

Projects

Audi Digital Twin

App & Web UI/UX Design
Landing Page Design

Kickstox - Football Fantasy trading game

Online Game UI/UX Design
Landing Page Design

Made4U CONCEPT - 3D Print tailored glasses
UI/UX Design for Touch Screen Kiosk App

Suiff - Intelligent training system

Website Design - eCommerce

Vanir Health - Food Supplements
Product Design / Branding
Packaging
Website Design - eCommerce
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Client
AUDI (Germany)

About

The Audi Digital Twin is an Audi initiative encompassing both
a mobile application (iI0S) and a web platform. It offers users
the opportunity to access a comprehensive and trustworthy

digital profile of their Audi vehicle, which can be easily shared
with prospective private buyers as well as Audi dealers.

Problem statement

e Redesign and improve the App and and web user flows
to enhance the overall user experience

Lead the UX/UI design team and provide crucial support
to the product owner, product managers, engineers, and
end customer

Crafting the interface and interactions for the innovative
features within the app

Conceptualize original ideas to bring simplicity and
user-friendliness to complex design roadblocks and flows

My role

® Design Lead
¢ |nteraction Design

® Visual Design

Digital Twin

@ WEBSITE


https://www.digitaltwin.audi/

The Design System

Audi Uls range from websites to
applications for a particular service.

In the context of this project, | worked

with the Audi Design System to develop
and design all the interfaces and user
experiences for the application,
website, and landing page. e

Established to be the single source of
truth for product teams working on Audi
products across the globe this Design
System is extremely complete but

also complex, with different sources of
information and guidance.

This required a highly concentrated and
effectively coordinated approach with
all the different parties and departments
involved in the project.

Audi Media Cl Website Media Center React Library



The Design System

The Audi Design System contains
everything from Getting Started guides
through to Core Components, modules,
imagery, etc. to help create a well-balanced,
system-wide user experience.

Input controls
Navigational components
Informational components

Containers

Typograg

Mobile

Tablet

1024

Brand colors Signal colors

Color

Typography

Gray tones Design Patterns

Charging colors

Parformance, Intelligence and Lightness.

Porfesmartes, intetligerce and lghtress.

Parformance, Intelligence and
lightness,

Porfermances, intetligerce and
Ugirtreess.

Performance, intelligence and
lightrness.

Parformance, Intelligence and

lightres:



Ongoing user research played a
pivotal role in this project, serving
as a guiding compass that
steered the entire development Iteration 8 - CW44/20
process in the right direction. —

Aczama SuArESUT

BETEALCH GOALT

=B =

User research allowed to gain
deep insights into the needs, .
preferences, and behaviors of : : @ ' sE
the target users, enabling and -
help designing a product that
were not only functional but
also user-centric.



Designing the user Flow

The user flow lays out the path a
user follows within the Audi Digital
Twin App, mapping out each and
every step the user takes—from -
entry point right through to the
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z e e
L -
- m LA /_/-_ —: = N
LY -~ = \- Al = il s s
[ = / N .
\\ = /'; —
e === - -
TR \‘hr__. i ;/_
2z cEeEll T
= " emmm =~

o .y
E =
= = = =
1]} - —
— O —— - . -E
. | =
o n —
£ — =
= —
L = -
=
= = e __ —
= e =
- oo
Function
= == e
=
dls |

el would you

ol

Premium Profile

Phet-



yopuh

a T

sl DI

fuatth O

Early Design Mockups

| gl TAY

4 Dguniowd ¥

aurcis Digt T

=)
=)

s G T
| pwdi pigleal Twin
Qo | car profile
pAudi rSQ3 - o e
Frat 125K gy W 1eSNIE 344,700 K 1orzoiB
- LiaT ¥
gud (VOF!  Geniosd ) car STt
Otlglnal car tonhgurm’.lon car photo® gl
Operitedt = 288 7n1l;tlm .
o originat Car confi yranien
i 2 85% X 2 9
L:,amq‘;\mn‘-s 110k 1505 2 : e ASY ———
it Yer giaoil B
. (-] &) : “A.wm wm 95T :.c,;nqsgranu o kW 15075
& piesel
Ha )
| B Lopaction HIstEY * car condition k3 Fu
sy WL pumin o
o g1z &
gdiications 309 Pt » 2
purther {nformatio” from pulsatang® s ]
the privat® seller ’ in'ﬁ; sl g TR
Car condition
i D £ —
st Dt T = o
o marbara B
. Audi rsQ3 "
) Heuts i, 75,9505 P .
@ neadlig™ front gt pulsorand®
o3 49 ] AS140 Audi RSQ3 31,950 € 344700 k™ o ot
olit ¥ ) " i v 0 5
' st oW L
s DR T pedificatic nghnir_al. dingnasis
Tech nical diagnosis
| gt COF Y pam?
(g
GID | werificatio? #
. puein 18000 kM u.u.m'\ukam
734567 wm a1% AR i |
=1 3 i, 2 Dnu(['\“\lﬂ
- L et few
7 o o A e
yond Ho -
Vo198 Jl\wudemua
. 3 o 118000 W™
Technlca\ diagnests % e
s pagst T
aasdl it THP ' it Doginah T
Dut in 40,000 k™
e — " . i o 9% 92%
u.u'.na.mum ot i 100005 rrif
- 3 -t o g T
Audt rsQ3 3isauendatti=t Audi RrRSQ3
o |t pigital TWIN
| car profile
41.9509% 344,701 wn @ 31.850 P 144.700 wn 50% I
. Wne . L
G - - < e P
e & ol FIF) L 8 \ K pudi RrSQ3
Qar stk c
‘Fechnh;:ll d\agnosis ;i Tc:hnical d'lagnusls 19% 27% —
it gt 7 Rpa——T
2% 91% s
s ditio . C&ID Aol mgu.\n-.-ln et 775
¢ Comd irion wUsed Car profile
i R
T Y 3 it Aud 5Q3 ) i i i—
1 35 92 Yo Origlna\ ;onﬂgu cation 344.70% L
ik 0% i L]
g1850¢ 34 g
- : 53.000€ He
o AecdanTs - e
T-mngswm; 110 W 150 s 01
Q% 23%
_ — purthe’ in!ormatian fro
1,968 5 the private seller
ry _ -
P
-8




APP Design

Some examples of the screens
designed for the APP

Audi Digital Twin

Which car would you
like to sell?

< Car profile

Audi e-tron

VIN WAUZLZFZ 3K 1000796

Car profile

Audi Digital Twin Qo

Audi A3 e-tron
The convenient way to A e b e

Audi ID VIN WAUZZZF33K 1000796

sell your Audi Login .#I\udu AG

Sell your Audi car hassle-free and transp

for the best possible price to private buy Public profile visibility
and Audi dealers. paulo. marques@qgmail.com

Car data from Audi Audi A3 e-tron

VIN WAUZZZFI3K 1000796

Car condition

|v_’| | accept the terms and conditions ()

Public profile visibility

Add another word or two. Uncommen wards are better

Audi R8 Sales information

Login / Register VIN WAUZZZF33K1000796

Forgot password

Car data from Audi

@ To sell this car, please verify as main user in the webpage

Car Condition

Sales information

@

Add a car




APP Design

Some examples of the screens
designed for the APP

Car configuration

Photos

Not yet?

Take better photos with the new Enrich your profile and achieve

Digital Twin Car Image A otential buyers for your car!
¥ v e e = ¥ OK Audi A3 etron Premium Ca...

Car image is an Augmented Reality tool With a Premium license you will be able to

which will guide and help you to take the i e access the app and use it to enrich your car Technical equipment
best photo shots of your car. profile with better pictures and relevant d

Audi Digital Twin

(1\\ N P

. Driveline

) & 2 /, { 2 =3
N/ — — Audi Profile
Go to Digital Buy a Premium L Engine Audi A
Twin website license in the A

Performance data

Buy Premium
Volumes

Weights

Use CAR Image APP

| prefer to upload my own photos

Audi Digital Twin



Web Design

Examples of the screens designed
for the Web page.

Audi A3 e-tron

TaAATIAN b 23 nnn g

Alessandro @ v

Audi A3 e-tron

VIN WAUZZZF3I3K1000726

Equipment

Alcamtaad Imitation leathes  Pulssrange
mene pur s34 cambination

344.701 km

al peetral
|§| View {4 por {1y share
N W RON 35 Quipment tilte here Equiperent Label
" Equipre t gt 110 VW 150 S
Overview Configuration Condition S e

Premium profile overview Public profile visibility
Car status

-
Technical data Equipment
Gear 7-Gang 5 tronic
Power 110 kW 150 PS
Displacenment {com) 1.968 Matarial Exterior colour

Alcantara/ imitation leather  Pulsorange

q mono.pur550 combination

Engine management Fully electrical petrol
Consumption Super sulphor RON 95 Equipment tilte here Equipment label
Fuel comsumption 6.9 L/100 km Angther bquipment tilte 110 kW 150 PS
Euro norm 5 Equipment tilte here Equipment label



, @ WEBSITE
Audi Digital Twin

Audi Digital Twin

The convenient way

to sell your Au

Audi Digital Twin

v Reliable data fron'l Audl
Get your Audi profile for free v Complete and g{ay&uﬁ‘éla’

ital Twin collects all relevant information from Audi to (EERARCERLI s 17BN
or you to sell your car. All your car’s configuration, equi
and technical data in your hand.

The convenient way
to sell your Au
Reliable data from Audi

v
¥ Complete and alwaysupdat
v

Easy to share 4

}
&-\

Web Design

Examples of the screens designed
for the Landing Page.

Register now

AT T

Get your Audi profile

for free


https://www.digitaltwin.audi/

Premium

Download the APP

With a PREMIUM profile you will be able to
use Audi Digital Twin App for i0S
(Android version to be launch soon), where

Premium
you can take appropiate and guided

photos, customize and enrich your car
profile and share it with potential buyers

Hide number plates
with one click.

and Audi dealers.

With the Audi Digital Twin App itis
posible and easy, with just one click!
Besides that you can use filters to highlight
and improve your car photos.

£ Download on the
( @& App Store w

# Download onthej

@& App Store

Premium [

Show your Audi
with the right angle.

Thanks to the augmented reality photo
function, you don’t need to spend a long
time searching for the correct angle for the
right photo, With PREMIUM, the app will
do this for you.

#  Download on the
[ & App Store}
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(s Kickstox  LoGIN -

3

The ultimate football
trading game!

#2 Kickstox LOGIN

'The‘ﬂ‘mate football -

trading game! .

Cristiano Ronaldo
dos Santos Aveiro

ir favorite football players, see

fform on a real time basis and

. z *ae L :
Trade your favorite football playérs® & s & & & a8 .l% challenge your friends to prove your

# Portugal
see them pérformon areal time.basis ' . :
and challenge your friends to prove 1 233%  €268.00 ' football know how! v .
your football know how! e
STATS Bi0 CALENDAR
START|PLAYING PRICE EVOLUTION (2an~)

Cristiann Ronaldo

dos Santes Aveiro

L

en
STATS B0

23.3%  €268,00

o e
L 3
e

PRICE EVOLUTION

" KNOCHE 2.16%

L. DE JONG 7.56%

J.VARDY 12.48% M.DE}
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| Q| "eeen
<02 Kickstoyy “"Urrreid
' ’ . b 9:41 wil & .
The ultimate football ¢ Back
tradlng game Cristiano Ronaldo
dos Santos Aveiro
H—.HJ._.__'_'_______,___.—-——-—-———-' @ Portugal
; ' 0 2337 ezlsé:,d'd —
R.KNOCHE 2.16% L.DEJONG 7.56% J.VARDY 12.48% M.DELIGT 4.84% R. KNOCHE 2.16% L. DE JONC 1.84%

STATS BIO CALENDAR

About Kickstox Problem statement PRICE EVOLUTION

Kickstox is a free to play game combining fantasy football e Kickstox was not happy with the work and output result
(soccer) and stock trading. being developed so far;

Lack of game engagement and poor UI/UX

Using real time player data in a social environment,
Kickstox users can trade their favorite football players from Poor scalable solution and difficulty to accommodate
their favorite football teams and leagues, watch how those new features, functionalities and dynamic content
stocks perform in real time, and challenge others to battles

and prove their football know how. My role

When | joined the project, Kickstox had already a first beta ¢ Envision the game design concept
version of the game released. e Game UI/UX design

¢ Visual Design

¢ [ anding Page design



Research

Aside with all information, expectations
and requests received from the client,

| ran an actionable analytics over the
existing beta version deployed.

This helped me to identify several UI/UX
issues and pain points to be considered
for the design and UX improvements.

In parallel, | received some valuable
feedback - from Kickstox team - about
beta users and their experience with the
game.

| did a benchmarking to get inspired and
see what competitors were doing and
how they solved similar issues for their
users.

Mood boards were created to provide
design with more cues and help defining
the style, voice, direction and language
of the new Kickstox interface.

Coupled with a few sessions with

the client we gathered all required
information to start crafting the user
experience and the user interface for the
new Kickstox game.

15! Kickstox

Portfolio

151 Kickstox

Exchange

Dashboard - Negative
After successful login the user arrives in the Dashboard.
This page seems too static and does not transmit the
sel - ) :
No Dashboard — Actions

Cu User profile (improve profile)

ch Add badges or percentage to push the users to complete

their profiles with more information

Be Ask for new data (City, Team, League ...) in onder to push

Ra relevant data and improve game experence

em
Improve blank states

Ma
am Helping tooltips on main actions / features

Show Activity. Last activity on platform
Exchanges
Ranking

Statistics about your challenges and transactions (ie:

pushing offers on player)

Dwaign it

o e Kokt e e e bl bar friregesg o e Bl sk whe
v 2 ik wbet hoial 0

B4R 2 0 iy W

e cuba and compe

rimni  well s i ot 10
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Dashboard

Yous Rankings

@ Pavls Marques  Log o

#361.19

@ Paulo Marques L

@351
Exchange

Dashbeard

FLATIR §

E. Hazard

J. Rodrigues
Mafhcider

Heymar
Altacke:

P Pagha

alfbirs

Wiarld Cup Ranking

WWW. KICKITOX.COM

Mohaned 5.0 50,
M. Mandiukic -3.45

Marcals ana o

Sergio Busquets

MICKSTOX

Competition: Market

Dazhbasrd

ith Whatsapp

Sergio @
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Build User Persona

With the first data from beta users, their
needs and expectations, the following step
was to summarize those users into user
personas to create a reliable and realistic
representation of Kickstox key audience
segments for reference. This helped to
create different scenarios and approaches
and also to check whether the game would
correspond to its stated goals.

User Stories and Site map

A simplified but comprehensive description
of all requirements was done through the

creation of user stories describing the type
of user, what they want and what they see.

Those user stories were a lightweight
method for quickly capturing the

who”, “what” and “why” of the game
requirements and interface.

1

Sitemaps were created to better
understand how pages were prioritized,
linked and labeled.

Generate Ideas

We organized a few sessions with the
Kickstox team to share our findings from
research, listen and debate new ideas and
constrains.

Once we had an approximated vision of
the future game, logic, user portraits, and
the environment and devices involved it
was time to start sketching (low fidelity)
wireframes to help visualizing things.

FOOTBALL

Name
Patrick

Gender: Male
Age: Irrelevant
Hahhy EQOTRA

Age
25 to 34 years

Marketing Persona

Gender: Male
Age:lrrelevant
Hobby: FOOTBALL.

Highest Level of Education
Bachelor's degree (e.g. BA, B!

Marketing Persona

~ Watches at least 1 match a week. Preferably his favorite home
country team and but someti also h
matches from other leagues.

+ Plays football on a recreational level with friends. He doesn’t
train during the week but rather trains drinking after the match.
©On friday night when he meets his friends is when kickstox pops
up every single time. That same week Kickstox pops up Sunday

before and after their game,

~ He owns at least one football shirt with the favorite player
of his favorite club.

~ Education: Bachelor and higher
~ Income above average
~" Maonthly football related expenses: € 75, +

«" Tech savvy

KICKSTOX PRE-LOGIN HIERARCHY

M -:K‘I'v" Exe hange m
The ogtan
. Thecga Usar knows
+ Theopser
- - He can buy and sell stocks of football playars.
Avirgies - These football players change in value based on their OPP, SMS and POP
. :E - Kickstox has 3000+ players on the exchange from the Pramier League, Laliga, m “ m n “
- Buyas Eredivisie, Bundesliga, Serie A, Champions League, Europa League

He has received budget to trade these players

User wants

Ncrarge - To make his first trade
. Sy = To know what the price of the individuals are
it - To choose his favorite players or the ones he thinks will gain in value KICKSTOX POST-LOGIN HIERARCHY
ST - Search the players he is looking for

“ - Filter on competition
e - Filter on club
- Filter on position
e st - Sort on %change

it - Sort on absolute change

Sort on stock price
Sort on volume

_ i : ) ; _ :
| D D BN BN BN N B2

User seas
An exchange page pre-filled with 25 popular players and players of his favorite team
(filled in during sign-up)
Filter options to filter
Competition or tournament
Club
Position: GK-DEF-MID-ATT
A search bar
Current stock values of players

N S




Wireframing

The wireframes included the most basic
content and visuals and together with the
user stories, helped to map out the shell
of the new interface, its screens and basic
information architecture.

With those wireframes, we were also able to
identify additional improvements and user
interactions.

Processes and team work flow was
defined, organized in sprints, and we used
collaborative tools like Slack and Trello

to create, assign and manage tasks and
resources.

| worked very closely with the PO and Dev
team to get their feedback from business
and technical perspective, streamline
processes and speed up the design deliver.

Incremental Design

Instead of work on the design and
development of a fully-featured solution
before its launch, a minimum viable
product (MVP) was defined for the pilot
game launch and we used an incremental
design approach strategy.

This incremental vision allowed us to
deliver the output, in our case designs, in
small increments for fast implementation,
while making improvements in the global
solution.
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Visual and Interaction design

With the MVP structure, layout and flow
defined the next step was to work on
the final design and turn all ideas and
wireframes in to great-looking visuals
with the new Kickstox theme and styles
applied.

| worked closely with frontend and
backend team to identify and define
interaction components, controls,
mechanisms and processes.

Concurrently with crafting the initial high-
fidelity mockups in Sketch, | initiated the
creation and development of a rule-based
Design System.

This system was designed to underpin
various elements such as branding,
typography, web components, icons,
and colors, with the overarching aim of
establishing visual uniformity in alignment
with the Kickstox style.

Moreover, this Design System played a
pivotal role in offering comprehensive
design guidance and direction to both
the design and engineering teams. This
versatile Design System subsequently
formed the foundation for the entire
game’s user interface, extending its
influence to all ensuing marketing
collateral, including landing page, emails,
presentations, displays, and social media
materials.
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18! Kickstox @ Fastoragues  Logaut

| crafted high-fidelity mockups for every

screen, outlining the definitive theme, ‘ oo
specifications, design patterns, and 3! Kickstox = O avanecasn (LT @ 0 B < Eden
supplying all the requisite guidelines a . o cunsasa RIRANDSION 1N |G AN — i — a1 ( ) t‘azard
and assets essential for the seamless : — BACK b «*
0.54% 1 €86.744 £

implementation of the frontend, executed

in React JS and SaaS £ rorrroLio Cristiano Ronaldo

RONALDO .
- dos Santos Aveiro
I & Portugal
Juventus 30 184 cm
S SELL BUY
OVERVIEW STATS
¥y @
PRICE EVOLUTION w 0.54% 1 €86.744
Cristiano Ronaldo
dos Santos Aveiro
Portugal
Juventus
..... Forward
OVERVIEW
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Implementation 15t Kickstof o @ P g
With the active involvement of both - o
backend and frontend dev teams from the AR G i _ S ® g‘_B S

project’s early stages, they were able to 2 rauiom e ,

commence implementation even as the DASHBOARD 0255 | €99.322

Visual Design phase was ongoing. Saias

The backend team took the lead in ? \t"i’

constructing all the essential backend ] A ? '-'-,-"’ .

functionalities, subsequently integrating . o Kicksto Players Kicksto Kicksto

them seamlessly with the Ul once they . el EXCHANGE PORTFOLIO BATTLES Luee

had access to the design artifacts and I Fick wiseand analyss the plmers of Cheshhow ""‘”"’""’-‘".'="-":”""< Challegs o thecy aiwl Froce then Momas

your favourite team and collect thel wrs! who's boss!

assets, all in adherence to the roadmap
and workflow defined for the Minimum
Viable Product (MVP).

P Pogsa
[T

Mohamed Sakah
=

@6 — = DASHBOARD [ c10000 NQWS

. . GAME ON
This approach enabled us to swiftly
introduce a pilot version of the game, e el P
facilitating its launch ing, and th MATCH CALENDAR i 24H CHANGE PORTFOLIO VALUS
ac tat. gtsl aunch, testing, and the -0.65% €99.072,00
collection of invaluable user feedback. ¢ TODAYSMATCHES £ » ‘ k
om EibarvsGetafe ad : \ ? \‘ "'
Beyond merely seeking input, users played e : ? =. T
i ini i H Vitesse vs Feyenoord = ST L 4
a pivotal role in influencing our design e 0-0 2
decisions, with their feedback on the MVP s Brighton & Hove Albion vs Wolverhampton Wanderers " =
version proving instrumental in providing : . .
. . s Manchester City vs Manchester United o KGR naow - GAME ON
insights and enhancements.
:\lr" Everton vs Chelsea 0-2 LIVE NOW =
Furthermore, their feedback guided the [ATEH CHLEIROR
. . . - Real Madrid - Espanyol 0-0 LIVE NOw =
strategic direction for new features and 7 DAY MATCIES S
future developments. @a Getafe - Girona 2100 [ivE = ==
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Player Nome

Availoble budgel
€ 1865

= EXCHANGE AVAILABLE CA

Stocks 1o buy

° (— o Cristiano Ronaldo

Salory/day (solory x #5l00ks) W Portugal
€120

Total costs (lve updated)
€240

2500 - 23.3%
Remaining budget [Availoble budget - stockprice x amount of stocks) (ve updated)
€612,45

STOCKSTO BUY

° 100 ° Cristiano Ronaldo

£ Portugal € 234,50

100 Stocks x € 234,50 €23450,00
2% Transaction fees € 20,00 P 5
2500 I 23.3%

€23470,00
STOCKS TO BUY

Great Tra o O W . 3 ° 100 °
n s b AV e You I'i:an do7

’ o’ & \an'that, not 100Stocks x€23450  €23450,00
2% Transaction fees €20,00
Congratulations! €2345  mm...you can do

flty bought % tter than that, no? TOTALCOSTS

.. DOBO

; €23470,00
TRADE SUMMARY €2.365 EMAININ €612,45

, m ! €2.345
2 . s €20 - €20
KEEP o o €71.741

TRADING
TOTAL COSTS €2.365

CHECK = [em———
PORTFOLIO | b m
€71.741 | N i €71.741

KEEP CHECK KEEP CHECK
TRADING PORTFOLIO TRADING PORTFOLIO



We placed significant emphasis on
enhancing the onboarding process, with

a keen focus on offering users clear
guidance to foster engagement and
elevate the overall gaming experience.

My primary role involved addressing
critical elements of the onboarding
process, leading to the creation and
implementation of various supportive
features such as the First-look tour,
walkthrough tour, in-context tooltips,
notifications, and blank states, all
meticulously designed to ensure a
seamless and engaging user journey.

Iy
Kickstox

DASHBOARD

Kickstox Players

EXCHANGE

1 14.3%

PORTFOLIO

rpl

yaur play

el |

ops..l n‘

Depending on the cast
this blank state and suj
Depending on the case, here we inform the user about

- this blank state and suggest him a specific call-to-action

Kickstox

BATTLES

ops... nothing here!

START PLAYING

23 Junat 16:34

The Battle [Battle name] is now

Search Player
Select a competition
Search Player Q,
Eredivisie % w | Clubs w
= EXCHANGE F \ | AT
Select a Club

The Exchange. The heart of the gai
where you can make your trades

v 2500+ players to frade

v Real-time updates in stock pric
during the match

v ' 24/7 unlimited trading

MNEXT

DISMISS MNEXT



Landing Page

I8 Kickstox
We paid meticulous attention to the :
design of the landing page, recognizing The ‘mate football

its pivotal role as the initial touchpoint for
potential users, where the journey of user
onboarding commences.

trading game!

S wem perrorman areal time basis
and chall ur friends to prove
your foot
STATS

PHOCE EVOLUTION

£3: Kickstox I E— @ 3 Kickstox oow (SENGR)

— e R The ultimate football
A football experience like you trading game!

have never seen before
o ) _ . ) favorite football players, see
@ {0‘&0\ = M L5 e e orm on a real time basis and
1546 1546 512500 €23400 3400 €23400 tehes 25wed 36 ool rizes challenge your friends to prove your

football know h0\;v! *

Getting Started

Sign in, start winning

Snart by creating an account o Kickeim isa free top
EAME 371 A CLIPTERCRES (4 ML PRDIESENE A Fesl Mo

Whensigningup for the first time you are granted 1€

Eurt's whon signing up for the first tima

REGSTER L ~ial o PR A ) AR iGES f
YU;Z égeﬂ Finally end the discussion: : j Cinimotensio
Who knows most about e s
w____%fﬁ] football! ) 2% c2800
EXCHANGE N STATS

Buy and sell players

PRICEEVOLUTION

Cristlang Ranaido M0 A2 1 u’“ L

Biuy the players voa think will perform well znd sefl the plavers vou

thinkwill not play well. The valise of the piayer fluctit

e s0mmake sure your stay on 1opof It and chooss wiscly!

KICKSTOX - THE GAME

- A football experience like you
o —— have never seen before
7 Create Portfolio

J.VARDY 12.48% M.DE LN




We redefined the appearance and user
experience of the landing page (LP), .
enhancing its overall structure with the < €1000,00

aim of boosting new user registrations e s GO 2 csoo
: i 3 Compete against each

The Ultimate Pitch .
other in battles

COMPETE

Football Gee! 1 .
Denmark Battle Fight

BEEET @ iy i

4 ) 3 ¥ y

. REJECT 20AYS :

- o m . best trades. FAYATE BaTTLL [ #100 |
if

‘h The Ultimate Pitch
Denmark Battle Fight

.] [ . q) unmrmm

D amy "™

D &H 20M

WIN COMPETE
Compete against each other
in battles

L D JONG 7 545 L VARDY 12 48% M. DELIGT 4. 02 RUKNOCHE 2 14 L DE JONG 7 543 AVARDY 12 48%
our friends in the battle environment or

who has the best portfolio of

PREMIERE CHAMPIONS EUROPA | players and whaois making the best trades,
LEAGUE LALIGA SERIEA BUNDESLIGA  EREDIVISIE LEAGUE LEAGUE €1100,00 | €2 3,25'00
~ ./ ./ N . N ~— ¢

v Choose from over 3000 Players in top 5 national

football competitions as well as the Champions —
League and Europa League C. RONALDO
y s " S Pable Garela Jan Smith Lucas Damon
+" Over 250+ actions the player makes on the field in 7 €398,00 11.3% 1 MOOLON ST EXPERIEN i
addition to the platform supply and demand help

€1100,00 €232500 1 €1 100,00

determine the price of the player BUY

+" Prices are updated in real time, 24/7 EXCHANGE

Win the ultimate bragging
rights... and much more!

Win battles and become

football fan! Beat your fric

bragging rights aswell ol prizes and accolades!
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The Daily tradieg gamc!
Foothaill v
Exchange

GETTING STARTED -_—

Sign in, start winning

LEARN THE GAME

The football environment for fans

REGISTER

Dashboard Player Details

A foatball experience like you
Bave rever seen bafore

EXCHANGE —_— 3 gl de €2568,00

Buy and sell players Y Hick
X

stox Freaks
Exchange cbins

Battles

BATTLETORS

L@
Portfolio - Sl e

Friends

Mthirw David

" -

LEAVE BATTLE

Compets apamieact.
ot bbb

READY TO PLAYT

Join the competition!

vights._ a0 maach o

el b o O

| 23.3% @8 €2568,00
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Evaluate

Following the deployment of the What type of football fan are you?

pilot version, Kickstox conducted -
comprehensive evaluations of the new A .
design and user experience with genuine
users.

What do you think of the sign-up process? N=94

How do you consume football? How was the experience of buying stocks? N=78
Over a span of four weeks, 140 users i

engaged with the redesigned platform and
were interviewed regarding their overall
experience, specific tasks, pain points, and Improvements / comments .
suggestions. : ; { nowd miore akplanatian
| like to play Kickstox bec
Simultaneously, we gathered data on L" '” Did Kickstox change the way you consume football?
aspects like error occurrences, click ‘ O,,I, u Visking N=25
frequency, retention rates, and the time

required to complete specific tasks. What did you like most about Kickstox? N=21

play Kickstox next to a match on TV?

1.4 mirutes 108K

A

Email 1
Jullie hatben en leuk format badacht En het is dagelijks makielijk bij e houden
Ik vond het in het begin wel lastig om in te schatten weike spelers ik moest kopen
‘wedstrijden die eraan ziten te komen, Daarnaast vond ik het cok lastig om te zier
an wat b nu waand is. Verder 2ou het tof Zijn ats er een manser is om ook de ges|
wellicht een spesipragramma. Soms snap Ik ook niet 20 gosd waar sen waarde o
Mané en andere spelers van Liverpool. MATCH CALENDAR/STATS PRICES
Ik snap dal er nog veel onbwikkeld wordt en hoop ook dal de plyerbase grosil O : it

- : - Conclusions
Je zou modten kunnen flteren op zaken die relevant aijn voor prijsdaingen en sbj -~y o .

i dan ‘gokken' en zou je daarom ook zichtsaar moelen hebben hoe gevostg ee
dan in men grafsch model kunnen worden weergegeven, COMMUNICATION 5TA
1k kan e voorstlien dal hel vergelijkinaas mel de bewrs dat je ook werkt mel kel
Gipvoopesid opties in. STRATEGIES

Ve lach explanation of what 15 expectad from Ihe ing + tulowsl + communacaton of stalistes

lendar on Dushboard + Player delods +

[ 2] Maick
2)  Iwould llke t2 know when my players will be playing Battles



In addition, heatmaps provided crucial
insights into user interactions within the
game, shedding light on where they
clicked, the extent of their scrolling, their
areas of focus, and elements they might
have overlooked.

Armed with these valuable insights
and user feedback, we successfully
executed a series of refinements and
enhancements to the existing design,
structure, and the overall gaming
experience.




MADE

CONCEPT

3D PRINT TAILORED GLASSES

Ul & UX DESIGN FOR
TOUCH SCREEN KIOSK APP



Client
HORIZONS OPTICAL (Barcelona, Spain)

About

MADE4U CONCEPT is an innovative system that allows clients
to customize tailored 3D printed glasses, fully personalised.

The system combines various technologies, a high-precision 3D
scanner and a virtual try-on.

Problem statement

¢ Ul/UX redesign and implementation of fresh app
features for the existing kiosk touch screen solution,
already established in the market

Redesig and enhance the app’s user flow to elevate the
overall user experience

Craft the interface and interactions for the newly
features, including the Scanner, Center, Settings, and
Configuration components

My role

e |nteraction Design

¢ Visual Design

0 HORIZONS
QRTICAL

@ VIEW VIDEO

BIENVENIDO

Por favor, selecciona el boton para empezar

3D SCANNER


http://www.madeforyouconcept.com/
https://www.horizonsoptical.com/
https://youtu.be/Rv84M8U8HnE

Research

The project aimed the design
of the new App features to be
implemented and adapted into
the existing deployed version.

The design process began

with the receiving of the

App flow and user journeys
along with a detailed briefing
explaining the project scope and
specifications.

Those flows indicated
schematically the user journey
and the new functionalities to be
created and incorporated.

By improving a pre-existing
solution, the feedback and
information received from user
testing was a valuable research
resource to uncover where
users were struggling with the
app, find posible pain points and
identify interface improvements
and user interactions.

Storyboard Scanner Interface
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@
I = =
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Storyboard Center Interface
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We did some benchmarking
research and analised over
competitors to understand

how they handeld and solved
similar features and issues, their
approaches and solutions.

We gathered ideas, discussed
and shared feedback and
learnings from research with the
client and dev team.

Wireframes and prototype

With the flows defined, it was
time to start designing low
fidelity wireframes to provide a
visual understanding of the app
and new features and to get
client and project team approval
before the creative phase got
under way.

We designed static low fidelity
wireframes for each screen
identifying all elements,
components and user
interactions.

When we got everything
validated we proceed with the
design of high fidelity mockups.
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We started crafting the new App
interface and user experience
translating all the inputs, ideas and
learnings from user research and
wireframes stage.

We replicated the App flow and
designed high fidelity mockups for
each screen in Sketch.

Tipo de Montura
a. Full frame
b. Semi rimless or half frame
c. Rimless

¢Con lente?
a. Si
b. No

¢De Sol?
a. Si
b. No

¢Wrap?
a. Si
b. No

L

naent Dala

Credta Symaal

Fowar

L

Backwad  Grobo | Ungroup

Taxt

Line Rounded Wector

redesign_centrador_vd_Final skeich

L B (%
Oval  Rectanghe [rannfoom Bt Hotate
% =
=

» Plugih Lpgass svaliabin

I L

Praview Uloud  Export




initially the client didn’t want to change
much the design of the existing App. 0 HORIZONS
OPRTICAL

| was asked to adapt the new features
and the new elements to be designed

into the existing interface, following the
styles and reusing as much as posible

assets and visuals.

The existing App interface was
graphically poor, unbalanced and had

several design inconsistencies.

After a couple of sessions with the client,
| managed to convince him and justify the

need of introducing improvements to the
overall design.

We redesigned elements, create new
icons, images and cleaned up the layout

and interface.

MAD E/{(j

WELCOME

c HDIQI?ON"

Original start screen design

BIENVENIDO

Por favor, selecciona el boton para empezar

3D SCANNER CENTRADOR

Redesigned start screen

MADE 4/



0 HORIZONS
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e HORIZONS

A ATE
OPTICAL MADE4/
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REDES Y PROXY SETTINGS
R iceaous Serial Number 24
(Sl W veersion 0.3.51

dor SwVersion 10

Sirlil rambat

Sanner SW Version (S8 11
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®

Before prepare and deliver the final

visuals and assets to implementation, @

b
il

and in order to provide a complete
and clear idea of how the App would
behave and look like, an Invision
prototype was set.

The prototype helped to streamline the
design development process, focusing
on important interface elements and
provided usefull insights for Ul/UX
improvements.
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https://projects.invisionapp.com/share/H7SBCEQQVEJ#/screens/437582016
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Client Problem statement

. MEDIA
SUIFF - Estel Group (Barcelona, Spain) ¢ Develop the new SUIFF website

SUIFF is an intelligent, portable and customizable ¢ Ensuring a coherent and balanced presentation of the
training system with training bands. The SUIFF System distinct SUIFF product components: 1) the sensor
comprises a sensor, a dedicated app, and a set of device, 2) the monitoring and management app for
training bands, collectively designed to monitor and training sessions, and 3) the training bands kits.

facilitate the management of training sessions. £L ENTRENAMEENTO CONTINUARA ENS SECUNDOS. | l

¢ The task of establishing comprehensive brand
About guidelines and defining the overarching visual identity |I

My Role
¢ Planning and Research
e UI/UX Design

¢ Visual Design



http://estelgrup.com/
https://www.suiff.com/

The brief received from the client
listed generically the new website
structure and features, identifying
the main pages, blocks and
elements to create.

CARACTERISTICAS DE LA APP

Medicion del rendimiento &eiss == <= ~isasisia

Reconocimiente automatic
Videos de cada ejercicio
Mds de 70 ejercicios tutori

Crea tus proplas plantillas
como quieras.

Planes de entrenamiento f
Histérico de sesiones gue t

DESCUBRE MAS (Call to Ac

BANNER &
= Imagen:

leanas o fotos que muestr
= Texto:

ECAmo usar el sistema SUII

Elige o crea tu sesi
Sincroniza el senso
|Disfruta del entre
Sigue tu evolucidn

BANMER 5
- Imagen:

imagenes de cada uno de |
entrenamiento.

= Texto:

Descubre nuestros planes |

EMPIEZA TU PLAN (Call to

1) Home
2) Pagina de productg
2) Sobre nosotros (Po
2) Explora (Blog).
= Home blog [ Pagit
- Pdgina detalle de
1) Profesianal (madal
1) Contacto
2) Planes de Entrenan
- Listado Planes
- Pégina detalle pla
2) Carrito de compras
= Pagina del carrite
- Modal fLighthox ¢
3) Checkout (despuds
- Checkout pagina i
= Checkout pagina i
- Checkout pagina
1) Pégina genérica (di
- Términos y condit
- Términos de Servi
- Develuciones y g
- Cémo llevarlo y ©
- Informacién de s
- Cookies
1) Buscader (77)
- Modal
- Resultados busqu
1) FAQ (77)

BANNER 1
- Imagen

Imagen que comunique el producto (sensor + app) y uso de Suiff. Que la gente entienda como
funciona y que es con una sola imagen.

= Texte:
SUIFF
Entrenamiento profesional a tu alcance

Mds de 70 ejerciclos ad jos atu iento

DESCUBRE MAS (Call to Action que te lleva a la e-commerce)

BANMNER 2
= Imagen:

leonos para cada punto. Deben ser muy en linea con el branding de SUIFF puests que son la
esencia de SUIFF, los pllares bidsicos.

= Texto:
FPORQUE SUIFEY

interactivo: Su sensor exclusivo mide cada una de tus sesiones. Podrads ver tu evolucion y
adaptarle a tu nivel.

Acompafia: 5u disefio ligero v cdmodo permite que lo lleves contigo alll donde vayas, Para que
entrenes cuando y donde quieras.

Personallzado: Programa tus proplas seslones o escoge entre los diferentes planes de
entrenamiento y asegura una correcta ejecucion de los ejercicios con sus videos tutoriales.

Motiva: Saca lo mejor de ti mismo en cada ejercicio y optimiza tu rendimiento en cada sesién
compitiendo contra tus propias marcas.

Foto de dispositivo mdvil: cada vez que clickas encima de una caracteristica la pantalla del
mdvil muestra un pantallazo de la misma

Puntuacién de la app
Comentarios de los usuarios (3)
- Texto:




The client brief was translated
into middle/low wireframes
defining the generic layout and
content placement, and solving
navigation and functionality
issues.

When we got all wireframes
approved we moved to the
visual design stage.

SUFF

Entrenamiento .
profesic '
atualc: SUFF

Lotem ipuum dolo
wdipiscing elit Alic
foterm, Vivemes po
tellus convallls ait

= SUFF

Entrenamiento profesional
a tu alcance

Mas de 70 ejercicios adaptados a tu entrenamiento

COMPRAR =

¢Por qué SUIFF?

PORTABLE CUSTOMIZABLE

¢Por qué SUIFF?

Unique sellin

S un eanusel. Far fa
Ty froen s coumries Ve
i ets. Separwied thy
coan of the Semanton |

ACOMPARNA

Su disefic ligero y comado permite gue

INTERACTIVO

Su penoor exclusive mide cada una de
tus sesiones. Podrds ver fu evalucian y
Bdaptario a tu nivel

1o eves contige alli dande vayas, Pata
gue entrenes cuando y donde guieras

PERSONALIZADO

Programa s proplas sesiones o
ezcoge entre los diferontes planes do
entreasmionto ¥ Ba0gure una comecta

MOTIVA

Saca lo mejer de 1 mismo en cada
wjercicio ¥ optimiza tu rendimiento en
cada sessdn compitiondo contra tus

Caracteristicas de la app

#ecucidn de los ejercicios con sun propass marcas

videos utoslales

@
HMedicsdn del rendimiento

Finico om nada MeiDick [

&)
Recanocimiente
At 8 L busrrs

&

interactivo

USP's en carcusel. Far far away, behind the
word mountains, far from the countries Viokala
and Consonantia, there live the blind texts.

thay live in right at
the coast of the Semantics, a large language
ocesn

TYPE SOMETHING

SUurFF €D =

’
SUFF
Entrenamiento
profesional atu
alcance

Mas de 70 sjercicios adaptados
a tu entrenamiento

( MAS INFO _)

¢Por qué SUIFF?

INTERACTIVO

Su sensor exclusivo mide cada una de tus
segiones. Podeds ver 1 evolucidn y odaptario o
i niveed

PORTABLE

Su dinefio ligero y comodo permate que o lleves
contigo donde wiyss
{Pezo: 350 gr / Medidas: 8x14 cm}

MOTIVADOR

Maximiza tus resullados marcandatis el ritmo de
mjecucitn kenl para 1 midima rendimiento

CUSTOMIZABLE



From the agency that designed
the SUIFF sensor | received
some visual references and
guides in terms of look and feel
and graphic chart which | used
to create the new visual style
and guidelines for the website

®

DANGEN TROGUCTO1 Pars la imagec da $ulff proponesos hacer
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Based on the approved final
structure and following the
new style guidelines, different
approaches to the final visuals
were worked and tested,
translating and incorporating
the ideas and inputs from
previous phases..

At this stage worked on
middle/high fidelity mockups.
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Homepage hero banners.
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Homepage final version.
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VANIR HEALTH - FOOD SUPPLEMENTS

PRODUCT DESIGN / BRANDING
PRODUCT PACKAGING
WEBSITE / ECOMMERCE




Client
VANIR Health - OPKO Health Europe

About
Start-up in the pharmaceutical sector, specialized in
nutritional supplements for a healthy, active life.

Vanir Health is a company born in 2016 that is part of
Opko Health Inc., a biopharmaceutical and diagnostic
multinational based in the USA that in 2012 enters Europe
with the purchase of Pharmadiet.

The project
This project was extremely broad.

The client wanted to launch to the market a new set of
nutritional supplements under the Vanir umbrella brand.

As a new player in the market, the Vanir masterbrand had
to be created from scratch (logo design, style guidelines,
etc) with the aim of providing structure, credibility and
support to the new products.

The 3 products to be created under the Vanir brand were:

- Vanir FIT (Nutritional supplement for muscle health)

- Vanir GO (Nutricional supplement for body ands mind
boost)

- Vanir FLEX (Nutritional supplement for joint health)

My Role

e | 0ogo Design

e \Web Design

e Branding

® Packaging Design




Research competitors brands

Exploring logos of competitors was an important
initial step in the Vanir logo creation process.

It helped to avoid unnecessary similarity with
other logos in the sector and make an original
brand identity.

ANA @MAR[A

LAJUSTICIA

epaplus

©
Carticurer artivit AstraZeneca fohmronafohmron :!ISDIHI ~STEVE
BayerH e

5 SANDOZ bi03
 KERN &) @
Bonflex- 5 ) GAFNIM# @ Ocmfﬁ SE‘DAU

BIOIBERICA rati0|gharm :]Abbott

Artigilidad
/actatam

Cartilavant ) A~ @
Boehringer
NestleHealthScience = farma, S.L. ||||I lngeihmrﬂ

Tarma

NUTRICIA
(amm Medical Nutrition |4
[hd| MENARINI

_f:-.'&i_'-.:_;“
Niter.Pharma-

\" 1!
S ® ® &
f’ ‘\
SCA

AQU I LEA ar t i I an e& erre Fabre  GlaxoSmithkine  meren

maovial (Optirt)

DOSE

de ana m? lajusticla

[rl_ﬂ t“ r@ 3 mis p.rt




With the benchmarking/research done and core information
gathered, we moved to a more artistic and exciting stage — the
logo creative process itself.
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Once we had a solid logo, we
explored the color palette for the
masterbrand.

VANIR

v/ VANIR




Once the main Vanir logo was
finalized, the color pallete for the
family branding was defined.

Yellow/lime for Vanir FIT (muscle
health)

Red for Vanir GO (body/mind
boost.)

Blue for Vanir FLEX (joint health)




To ensure brand consistency,
the visual style guide for

the Vanir brand identity was
created.



https://www.paulomarques.pt/vanir/vanir_brand_guidelines.pdf



https://www.paulomarques.pt/vanir/vanir_brand_guidelines.pdf
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https://www.paulomarques.pt/vanir/vanir_brand_guidelines.pdf



https://www.paulomarques.pt/vanir/vanir_brand_guidelines.pdf

Design of stationary elements

Alejandro Lifante Mira

Chial Operatians Cffkees

+34 654 321 123

Piaga Europa, 13-15

L Hospitsiet de Liobragat
CRACA Barcalona - Spain
Tel +34 654 321 123

Frx -+34 654 521 123

www.vanir.com
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Vanir Packaging

With the main brand created and family products The Vanir packaging should provide a good first My Role
defined, the next step was to create the packaging for impression and lead to a lasting brand loyalty. Brand
¢ Branding

the new Vanir nutritional supplements. This new line of

products was divided into 3 categories: The Vanir Packaging aims to:

¢ Visual Design

e Vanir FLEX - Nutritional supplement for joint health * Protect the product * Packaging Design

e Vanir FIT - Nutritional supplement for muscle health * Display and promote the product and the brand values

e Vanir GO! - Nutritional Supplement for Energy and * Attract buyers

Concentration Boost « Differentiate the product from competitors


https://youtu.be/eNqQ3haq1R4
https://youtu.be/NTQMLQ0dp00
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https://www.paulomarques.pt/VANIR_Packaging_Mockups.pdf
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https://youtu.be/jo-gaLGfPpY
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https://www.paulomarques.pt/VANIR_Packaging_Mockups.pdf
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https://youtu.be/EcvTbhB0fUM
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https://www.paulomarques.pt/VANIR_Packaging_Mockups.pdf
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https://youtu.be/NHwgkuE5QuU

Vanir website My Role

In a first stage, the new Vanir supplements were sold e Ul and UX Design
online exclusively. Being the only distribution channel
for the products, the website Design was of high
importance.

¢ Visual Design

The overall result should impact positively the way
audience perceived the brand and products.

The final solution should capture the user’s attention,
generate trust, create expectations, desire and provoke
the purchase.

It also should be able to drive traffic, engage prospects,
generate sales, build customer loyalty and attract new
potential clients.
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ATENCION AL CLIENTE 9317 Desktop visual of the Homepage section for Products.

VANIR PRODUCTOS « COMPRAR BLOG AYUDA J ] Tatal GOE

CONSIGUE NUESTROS SUPLEMENTOS DEPORTIVOS ONLINE 'Y
EMPIEZA A MEJORAR TU CALIDAD DE VIDA

WANIM WARITY VANIR
FLEX GO! DREAM
Salud articular Salud muscular Energia y concentracion Regulador del sueno

« Reduce el dolor articular ' Faverece el rendimiento " Aporta energla inmediata ENTREGA GARANTIZADA EN 24/48H W ATIS ATEMCION AL CLIENTE: 931 T16 828
muscular
~ Previene el desgaste articular ~ Aumenta la capacidad de

v i
~ Mejora la mowvilidad Racupess bt misoulis pchin I VA Nlﬁ VANIR PRODUCTOS COMPRAR BLOG
~ Tonlfica el sistema muscular ~ COnectd cuerpo y mente ¥ 5a

DESARROLLAMOS SUPLEMENTOS DEPORTIVOS INNOVADORES
PARA ALIMENTAR LOS RETOS DE UNA VIDA ACTIVA

Va salth te acompana en cada uno de los momentos del can lacia tus metas
Desde 29,00 € Desde 28,00 € Desde 17,50 € Vanir Health te acompania en cada uno de los momentos del camino hacia tus meta

B W S

= = © ;)

ENVIOS GRATIS PAGD SEGURD ENTREGA GARANTIZADA ATENCION ¢
EN Z4/48H 83171

Deporte y Movilidad y Recuperacion y Regulador de suefo
Rendimiento calidad de vida Prevencion —_

Each Vanir product aimed to target a specific user
type or Persona and that aspect should be clearly
communicated.




Beneficios

Unica formula con eficacia preclinica demostrada en prevenclén y
ratamiento de las artculaciones

Mucho mas que coldgeno para articulaclones. Contiene los 4 pilares de
Ia nutricién del cartilago: coldg rico en pép
bioactivos; condroltin sulfato; glucosamina y cido hlalurdnico

Bajo en calorlas, sin grasas, sin azlicares afadidos, sin sal. Alte
contenido en fibra y proteinas

Composicion

Aporta PFor sobre

EnFimaticaments

oactives
Glucosamina 500 mg
Acido hialurénica 25 mg
Condraitin sulfato 500 mg
Magnesio 56.3 mg (15%
VRN¥)

Gamma-orizansl 1258

VRN » Wilinies de Reforencu de butrente

Es recomendable si

Mecesitas calmar el dolor en las articulaciones,
especlaimente en las rodillas.

Practicas GEPOI‘(! con Impacto para las articulaciones
Quleres proteger tus articulaciones y prevenir lesiones

Emplezas a sentir molestias artculares o crees gue se ha
reducido tu capacidad de movilidad

Te han diagnosticado artrosls, ostecartritis o condropatia

ENTREGA GARANTIZADA EN N s ATENCION AL CLIENTE. 931 7

I VANIR VANIR v  PRODUCTOS v  COMPRAR  BLOG

Descubre quiénes estamos empenados en conseguir que tu

- vida sea mas saludable y como y por qué lo hacemos

Valor Nutricio
En Vanir Health sabemos como influye la nutricién en la calidad de vida por eso nos dedicamos a desarrollar

valor Nutricional innovadores suplementos nutricionales que te ayudaran a mantenerte en forma y a seguir con un estilo de vida

activo

Valor energético

J VANIR

Filara alimentaria

Proteinas

Special attention was given to communicate clearly the
brand values and the products benefits, their composition,

ingredients, nutritional information.




Besides informing about the products and their composition,
the site should also provide other useful information such as

CONOCE A FONDO LOS INGREDIENTES ACTIVOS CON LOS QUE “how to use/take” the products.
VANIR FLEX NUTRE EL CARTILAGO Y LAS ARTICULACIONES

Colageno Glucosamina y condroitin sulfato

N _ ELIGE EL PACK VANIR FLEX CON COLAGENO PARA TUS
SO Al ARTICULACIONES QUE MAS ENCAJA CON TU RITMO DE VIDA

FLEX Mini FLEX 4 Meses FLEX 6 Meses

‘lf!ilfl's .

29,00 € 29,00 € 110 € 73 160,00 €
Consejos para la toma de Vanir Flex g i BT

ismia hora pars establecer Una costumbire & incluirio

eha sar continuada idealments delbe durar un minimo de 2-3 meses y i@ COMPRAR &= COMPRAR = COMPRAR

©

ENVIO GRATIS PAGO SECURD ENTREGA SEGURA ATENCION AL CLIENTE
EN 24/48H 931 716 828

praducts

Subscripciones VANIR: planifica |a
compra mensual de tus complementos

SUSCRIBETE AHORA

A subscription/membership model was implemented to
generate recurring revenue over the long run.
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Each Vanir product (FLEX, FIT
and GO) had a dedicated landing
page where specific and detailed
product-related information was
provided.

Those landing pages follow a
common structure and layout
which gives a sense of unity
and consistency as a family of
products.
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Product cards were used to
organize the different product
packs offered as well as for
subscriptions.

PRODUCTOS ~  COMPRAR  BLOG ANUDA
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Empieza a cuidarte y a mejorar tu calidad de vida

s adecuado paraltly

dale la bienw: Lerpo

Pack FIT Mini Pack FIT FIT 4 Meses FIT 6 Meses

. Pack FLEX Mini Pack FLEX FLEX 4 Meses
B ECETE: 11 S L_L 11 SR
, = e - -
- i e S B
& q e e R EE R ar "!:T i g FLEX"
h‘"‘% I.. “nm’
20,00 € 20,00 € 110¢€ 160,00 €
s oseiei. [51] e v Sl 29,00 € 29,00 € 110€ “ 160,00 €
O EEEEs [ o cownn |
Pack GO! Mini Pack GO! GO! 4 Meses GO! 6 Meses ! ST ooy
! Pack FLEX Pack FIT Pack GO!
AP
fe & Go

T10 € =ig=snu 160,00 € -

™ Ahorabd |_:_:-' 3%% Ao 101§ o |

= COMPRAR

HELENDS N

00020

PERAAT DE PAGD DNVISE AEALKEADCS N ELOAUOAS EN TUCOUIRA ATEMCAN AL ELIENTE

I SEUR

Ao BT RN e e s v
=



Product detail page visuals for the
desktop version.
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Saca todo tu potencial
combinando energia y
concentracion

o

COMPONENTES DE ELABORADO 100% EN
EFICACIATESTADA ESPANA

@D
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VANIR

FLEX

®@000O0

Mucho mas que colageno

para articulaciones
Descubre los

suplementos deportivos
que te ayudan a mejorar
tu estilo de vida

Fortalece tus musculos

y gana bienestar
DISFRUTA LA VIDA CON

UNAS ARTICULACIONES
EN PLENA FORMA

Desde 17,50 €

f VANIR

n

EMPIEZA A MEJORAR TU
CALIDAD DE VIDA

VANIR

FLEX

Salud articular

" Reduce el dolor articular
v Previene el desgaste articular

~ Mejora la movilidad

Desde 29,00 €

DESCUBRIR VANIR FLEX

VANINR

GO!

Saca todo tu potencial

combinando energia 'y
concentracion

W vANIR

EMPIEZA A MEJORAR TU
CALIDAD DE VIDA

VANIR

Salud muscular

" Favorece el rendimlento muscular
+ Recupera los musculos

~ Tonifica el sistema muscular

Desde 28,00 €

DESCUBRIR VANIR FIT

Martin Fiz

Atleta Olimpico

“Farfar away, behind the word
micuntains, far-from the countfies

Vokalia ahd Consonantia, there live the

blind textssSeparated rhey live in
Bookmarksg w-rrr/: a"'he -oast of
th (‘}r afics

EL BLOG DE LOS(
QUEREMOS MA




\

Thank you!

To know a bit more about me and
see other samples of my work
| invite you to visit my website under

www.paulomarques.pt

or check my linkedin profile


http://www.linkedin.com/in/paulo-marques-4356067/
https://www.paulomarques.pt
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